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Complete Branding of a New Salad Collection from Wendy’s
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$uawsaladcollecTion

Actress and Style Icon

\%@ Suires

Dresses up Wendy's

"New Salad Collection"

PR Kicks Off Wendy’s New Salad-Inspired

Polyvore Style Board Contests
—

Strategy:
Leverage buzz surrounding fashion enthusiast &
Molly Sims to engage entertainment, fashion
and consumer media for the launch of the
Wendy's #NewsSaladCollection.

“Spring has sprung: Molly Sims gives her
must-have fashion looks of the season.”

@ CBSNEWS.com

Molly unveiled her personal Polyvore style board with guests,
shared tips for spring fashion and conducted 12 one-on-one
interviews with top entertainment and fashion media.

“Ever look at your, um, lunch and think: Wow,
that would make a great outfit? Molly Sims has.
The model-actress has teamed up with Wendy's
to create a series of Polyvore inspiration boards
inspired by the fast-food chain's salads.”

GLAMOUR

Total interviews: 12
Total number of media attendees: 25
_ Molly Sims @MollyBSims TUrt TOTG' pﬂp(]rGZZI ]2

Model and Actress




Branding Advertising for Walmart
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Staying Healthy, Saving Money: Tips for Keeping Healthcare Cost Down
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Healthy Meal Deals
on a Budget

Related Artic

Money Saving Tips for RX and
0TC Medication

Lorem ipsum dolor sit amet,
consectetur adipizicing elit, zed
do eiusmod tempor incididunt
lorerm ipsurm ut labore et dolare.

= Can Losing Weight Reduce Healthcare Costs?

eS

= Saving Money While Managing Diabetes

= How to Save Money on Preventative Care for the
Whole Famihy

Use Your
Health Care
Dollars Wisely

Managing your family's
healthcare costs

Today on

WebMD Video

=! Healthy Meal Ideas on a Budget
Facilisis duis quadrurm, dignissim et
accurmsan foras, os quibus, consequat
i amet ullarmcorper. Quis pala abluo
accumsan ahluo guae, judis.

Watch Video

Build Your Portable

Now Playing

Healthy Meal Ideas
on a Budget

Etiam lacinia vestibulum arcu nullam

Essential Exercise w

Gym in a Bag to do at Home

= Children's Healthcare —Where Can You Save Money?
= Eniim Lorem Ipsum Opes Meus Tamen Yulputate

= Treating Cold, Flu and Allergies for Penny Pinchers

= Get Fit & Save Money by Living Inefficiently

= Saving Money While Managing Heart Conditions

= Fire Your Gym Low Cost Ways to Get Fit At Home

= Saving Money While Managing Respiratory
Conditions

12 Inexpensive
Ways to Stay
Healthy

Everyday tips to stay
& costeonseious and healthy!

View Slideshow
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Organizational Wide
Marketing
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Marketing Infographic
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Operativna Engineering welcortes Tech Ops g
OPERATIONAL ENGINEERING TRANSFORMATION

To date, the program has either onboarded or initiated onboarding activities for 42% of the known application
operations work across IT.
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Strategy Development  jyfrastructure of One
Branding & Design Strategles

® OPERATIONAL EXCELLENCE DIGITAL WORKSPACE

reduction in human intervention across.

Cansolidate operational practices across e~ Enable associates with.
the enterprise and apply consistent best — inclusive workspace tools and €3 ‘
practices that enable measurable technology that reinforce our values *

and enable them to serve customers

ange p :
VPN and do it BEFORE they expire
For asianconchanginglreseting a
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ite of platf and
services that empower business

adaptability, eliminate duplication, optimize
spend,

AGILE COMPUTING
Provide imized sui

infrastructure and application services. from anywhere. " expadences, and facilitate the adoption of
jpublic cloud environments.
STORE MODERNIZATION FIELD SUPPORT OPERATING UNIT RUN THE BUSINESS
Empower our customers Improve satisfaction with f STANDARDIZATION s Provide business system
/ associates with an technology support services i = Deliver the One Home Depot | capacity, metrics, automation

2 interconnected store experience through interactions that ﬁ experience across all operating O and integration which enable
' including devices, data, meet our associates at the units, optimizing solutions and e interconnected. and efficient

containers, and connectivity, point of need. security lowards consistent jprocess. Deliver a unified

providing 8 mobile-first processes and technologies. expenience for Service

engagement. nagement, compliance, and
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reduces risk, drives efficiency, and enables
downs! technology.

Business Continuity.

MISSION CULTURE
Deliver bottom-line impacting value through data that Leverage our collective diversity as our advantage.
Knowledge is power, support cross-functional knowledge
. and skill set evolution. Each associate is engaged,

connected, and invested.
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{ and de erna;gag”mubg ies that Disaster Recovery process which improves
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ENGAGEMENT PAVED ROADS
g Enrich the end user consumption of data Maintain technologies within best @
wvia natural interaction that results in near- practice Life Cycle Management. i
-;;(- term efficiency benefits. Develop common Retire, and consolidate re-platiormta =9 &=
E! features and deliver a persona-based ensure operational stability of = & —
approach to a portfolio of products. systems, with appropnate

observability and alerting.

(cyber,

OPERATING FRAMEWORK
Streamline integration of processes
and technology spanning

infrastructure, Cybersecurity, and IT
portfolio functions for both existing
and new acquisdions.




Sony Extended Protection Plan Q .

Talk. Groove, Browse. Protect.

Protection Plan Coverage
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No hidden fees | No hassle service

Replacement Plan Coverage
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..because every Investment
deserves peace of mind

During my tenure at Warranty
Corporation of America, I managed

all marketing initiatives for the company.
My role encompassed website design,
development of RFPs, creation of store
packaging, and collaborating closely with
clients to maintain consistent branding.
Additionally, I was responsible for
tracking sales performance from the sales
team and monitoring marketing activities

to ensure a strong ROL.

WARRANTY CORFOR
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CLICK HERE
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SJ’S SOCCER STAR
TAKES ON THE WORLD

By Tari Aanon « Mhoto by Onk Todd

JEITNE

EMPTYING THE NEST » SIZZLIN' BEACH NIGHTS T(')
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With experience in leadership and a
strong background in marketing, I have
been fortunate to take on a variety of
roles, including that of a professional
sports photographer. I served as a
photographer for the Women’s National
Team and worked locally with the
Atlanta Beat, where I managed team
photography, handled marketing
initiatives, and was responsible for
designing and distributing images
across various social media platforms

and International Sports Images.



I have had the opportunity to work closely with many professional athletes, including
Heather Mitts, a three-time Olympic gold medalist. For over a decade, I managed Heather’s
personal marketing and was responsible for designing and maintaining her website. Taking

photos and creating marketing materials was a great learning experience.

PHILADELPHIA JULY 19 CINCINNATI JULY 25

2015 SOCCER CAMP

HeEAQTHER MITTSA
2015 soccer Gainls
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HAVE LUNCH ON US!
WE WiLL BE HaAVING DRAWINGSE FOR A FREE WHOLE

BEooy CRYOTHERAPY SESSION,
GIVEAWAYS AND MORE.

IF YOU HAVE YET TO SEE OUR REALLY COOL
CRYOSAUNA, NOW IS YOUR BIG CHaMCE! HBE SurRe

TO STOF BY MEET OUR STAFF, SEE OUR MEW WHOLE BODY CRYSSAUNA
FASILITY AMNE LEARM MORE ABOUT WHAT WE DO!

"It helps! You have less swelling . less chemicals are released into the
joint space soyou have less aches and pains.”

- "The Dr. Oz Show” (1/21/11)

. ® 170-662-5432
e )_)(C ryO M |St cryomist.net

WHOLE BODY CRYOTHERAPY

¥eryomistT

Cryomist Cryotherapy was a startup launched by
my previous employer, who brought me on board
to lead all marketing efforts for the business. My
responsibilities included developing the brand
identity through logo and website design, creating
comprehensive marketing materials, producing
promotional videos, and managing the company’s

social media presence.

855-622-5432

WHOLE-BODY
CRYOTHERAPY




Various logo designs throughout my career

oy

~HONE GUARD
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Professional Summary

Experienced creative and marketing leader seeking a senior role to shape brand strategy, lead mul-
tidisciplinary teams, and deliver high-impact design work. Skilled in multimedia, UX, and brand
development, with a strong focus on mentorship and measurable business growth.

Experience

Home Depot | Atlanta, GA
May 2017 - May 2025
Senior Support Specialist — Creative Direction

e Directed multimedia content and internal communication

strategies

« Designed executive presentations and comprehensive
brand assets

o Led UX/Ul initiatives and managed content for compa-
ny-wide publications

o  Built SharePoint environments to streamline operations

North Highland Consulting | Atlanta, GA

Oct 2014 - Apr 2015

Creative Director (Contract)

« Ran UX design projects and team rebranding

o Launched digital marketing campaigns and produced
training content

o Developed SharePoint solutions for team collaboration

Ketchum | GA

Jun 2014 - Dec 2014

Social Content Manager (Contract)

o Led Wendy’s digital and social strategy

« Managed campaigns reaching 962M+ impressions,
driving sales

CryoMist | Johns Creek, GA

Jul 2013 - Jun 2014

Creative Director

« Developed marketing materials and improved SEO
o Led creative team and grew web traffic by 121%

BKV Advertising

Sep 2012 - Jan 2013

Creative Director (Contract)

» Created digital concepts and visual materials for clients

o Led web design, social media, and metric-driven
optimizations

WebMD | Atlanta, GA

Sep 2011 - Feb 2012

Senior Creative Designer (Contract)

o Led mobile app and web UX/UI design

 Built digital/print assets and interactive prototypes

Atlanta Beat Soccer
Dec 2009 - Feb 2012
Web & Graphic Designer, Photographer
Designed stadium graphics and marketing materials

o Automated photo workflows and managed team
photography

AT&T

Jan 2010 - Mar 2011

Web Designer

o Built responsive web and mobile interfaces

o Developed interactive features and defined specs

Warranty Corporation of America | Norcross, GA
Jun 2002 - Dec 2009

Creative Director

o Managed brand standards and design team

o Led campaigns for major retailers and created B2B/
B2C materials

Education

B.FA. - Graphic Design and Visual Experience
Art Institute of Atlanta

Portfolio



